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The advertisement of a drawing school in Minnepolis / USA is one of my favourites because it is using all features of the AIDA concept.
It is showing a drawing of a womans portrait in three steps. The funny thing in this ad is that the first two steps are really easy and able to draw for everyone because it is just a circle but afterwards in step three you see a complete perfect face. 
It creates Attention with a note/collage design, it is rising Interest because you want to know who is actually advertising and also how it is possible to draw this beautiful portrait. Desire is created because you want to be able to draw as good as the people at the drawing studio and the ad is also calling for Action by giving you an address and an invocation to teach you if you call the named number on the ad.

Why they came up with this idea?

The idea behind the advertisement above is that drawing and painting is always a very difficult thing, especially if it comes to portraits. Everyone is able to draw a circle and put some dots in there to make it look like face, but only talented or trained people are able to make it look realistic.
In the ad it is easy to follow the first steps and if you see the result of a perfect portrait it creates the desire to be able to draw like this.
The advertisement is also making the whole process of drawing look like a easy and learnable thing. The want you to learn a useful skill and be able to draw like a professional. The create it in a very funny way because everyone knows that a good drawing takes precise skills and patience, but in the ad it looks like one out of three easy steps. 
